o4
1“#~ 'TEL GROUP"

]

r ¥

”

S

‘N
= o I <<
<)
‘.;g:

SON

CQLLECTIOl

\

o
-
B ~

RADISSONHOTELSCOM  RADISS




HOSP ITA'!'ZT'?'# :
2 s

4

GROUP
INTERIM RESULTS
2018 Q2/H1




Q2 2018 KEY HIGHLIGHTS
VERY ENCOURAGI NG QUARTER: BEST EVER EBITDA I N THE COMPANY

COMPLETED AND ALL 5YP INITIATIVE IN LINE OR AHEAD OF PLAN

(¢ /
B Revenue Zil EBITDA
A0253.7m Reported Revenue, -00.4m vs. LY (-0.2%) mainly due to the exit A040.4m Reported EBITDA, + 12.0m vs. LY
of eight leases last year (-u7.1m) and the strengthening of the Euro (- (+42.3%)
47.0m) A15.9% EBITDA margin (+4.7 p.p.) due to a
A0258.0m LFL+R Revenue, + 13.7m vs. LY (+5.6%) mainly driven by the reduction in operating costs of U7.8m and a
positive performance of the Lease business in the Nordics ( +9(8m) and decrease in rents of U3.5m

the Fee business in Eastern Europe ( +1(2m)

@ RevPAR @ Guidance 2018
AReported RevPAR, +1.6% despite the negative impact of FX (-3.6%) and ALFL+R Revenue increase of 4.0%-4.5%
the opened and exited hotels (-3.0%) AReported EBITDA margin c. 11%

ARevPAR LFL+R grew by +8.2% mainly driven by the positive performance
of the Nordics, the World Cup in Russia and the revenue management
initiatives (IDeaS and room types) including the segmentation strategy with
the clean-up of low profitable business

RADISSON

HOSPITALITY

3 Note: LFL+R is Like for like portfolio plus renovations at constant exchange rate



Q2 2018 KEY HIGHLIGHTS
WE ARE MAKING EXCELLENT PROGRESS WITH THE 5 YEAR OPERATING PLAN (5YP)

We have successfullyissued 250 m seni or steftmanceeur 5-year opemting plan. Our business plan was
strongly supported by the market.

We have made significant progress with the 5YP key initiatives

Brand Standar ds: New standards have been redefined
New Brands: Mar ket response to Radisson Collection,
Repositioning: |l nvest ments 2017 and 2018 are ahead

Pricing: Early results of initiatives (IDeaS and room types) as well as results of revenue management are
positiveeée

Rents: Negotiations show very good progresseée

Wor king together: Very good start of coll aboration

HR: Good evolution of key cost saving initiatives (new

Ot her areas: Good progress in | T, HR, Responsi bl e Busi

Operations & Development: Very good management of roon
RADISSON

HOSPITALITY



Q22018-HI GHEST EBI TDA I N THE COMPANYOS HI STORY F
EBI TDA | NCREASE OF G12.0M (42. 3%)

Q2 Q2 Vs Last Year
2018 2017 md @® Revenue decreased by -00.4m (-0.2%) to U253.7m. The
LFL+R Revenue 258.0 244.3 13.7 5.6 decrease is mainly due to the exit of eight leases at the
end of last year (-U07.1m) and the strengthening of the
@ Revenue 253.7 2541 (04) (02 Euro (-G7.0m). Like-for-like revenue, including hotels
Payroll (82.1) (88.7) 66 74 under renovation, increased by + 13.7m (+5.6%). The
Other OPEX (r6.1) (77.0) 09 13 positive impact of timing of Easter is estimated at (5.2m
EO/?:vTe[r)s:enue 9357-.3 8zi{i 2; pf, *! @ EBITDA increased by + 12.0m (+42.3%) to (440.4m and
Rents & Guarantees (55.8) (59.3) 35 6.0 the EBITDA margin increased +4.7 p.p. to 15.9%. The
Share of income in increase is mainly due to the like-for-like revenue growth
05 (0.7) 1.2 1748 : : : :
assoc. and reduction in operating costs in leased hotels,
© EBITDA sLERcCy IRV supported by cost advantage initiatives in the 5-year plan
overevenue o9 e AT and three leases turning from fixed to variable rent
Depreciations (12.2) (10.7) (2.5) (13.6)
Write-downs 01) (10.4) 103 oss © EBIT increased by + 20.8m (+330.2%) to 027.1m and the
Termination of contracts (1.0) (1.0 (0.0) (0.0) EBIT margin improved +8.2 p.p. to 10.7%, due to the
©EBIT 271 6.3 208 3302 EBITDA development and 010.3m lower costs for write-
% over Revenue 10.7 25 82pp downs of intangible and tangible assets
Net financial expenses (0.5)  (0.4) (0.1) (36.0) ® Net Income for the period increased by + 016.9m
Income tax (6.1) (2.3) (3.8) (161.5) (+471.5%) to 120.5m
@ Net Income 20.5 3.6 16.9 4715 RAD'SSON
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Q2 2018 - t10.0M CONTRIBUTION TO EBITDA FROM THE LIKE-FOR-LIKE PORTFOLIO

am Q2 Q2 Change = Change FX Exits Entries | One-Offs LFL+R LFL+R
2018 2017 ( um) (%) ( Um) ( Gm) ( Gm) ( Um) ( 0m) (%)
2.1 d 13.7 5.6

Revenue 253.7 254.1 (0.4) (0.2) (7.0) (9.2)

EBITDAR 95.6 88.4 7.2 8.1 (3.0) 2.7) 1.5 2.4 9.0 10.4
EBITDA 40.4 28.4 12.0 42.3 (1.6) (0.3) 1.5 2.4 10.0 33.2
EBIT 27.1 6.3 20.8 330.2 (1.4) (0.3) 1.5 12.7 8.3 42.5

A FX had negative impact of -47.0m on Revenue and -01.4m on EBIT. Negative FX on EBIT mainly from the fee business
(mainly RUB, GBP and TRY)

A Exits include eight Park Inn leases with negative impact on Revenue of -07.2m, but positive impact on EBIT of + d.1m.
The positive impact from these lease exits is offset by exits of managed and franchised hotels

A Contribution of + 1.5m from new hotels to EBIT with strong profit conversion
A Positive one-offs of + 12.7m is mainly due to lower costs for write-downs of (110.3m

A On a like-for-like basis, including hotels under renovation ( fi L F L ReRan)e,is up + 13.7m (+5.6%) vs last year with
very strong conversion to EBIT

RADISSON
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H1 2018 - THE STRONGEST H1 IN THE HISTORY OF THE COMPANY

EBI TDA | NCREASE OF u0u15.6M (50. 5%)
: H1 H1 Vs Last Year . ¢
Profits and L 55 5917 i @ Revenue decreased by -016.7m (-3.5%) to (459.9m. The

decrease is mainly due to the strengthening of the Euro
(-014.9m) and the exit of eight leases at the end of last

LFL+R Revenue 468.9 456.3 12.6 2.8

O Revenue 459.9 476.6 (16.7)  (3.5) year (-Ul13.6m). Like-for-like revenue, including hotels
Payroll (158.8) (172.4) 13.7 7.9 under renovation, increased by + 12.6m (+2.8%)
Other OPEX (142.9) (1541) 113 7.3 @ EBITDA increased by + (5.6m (+50.5%) to (46.5m and
FBITDAR 198.3 1501 82 55 the EBITDA margin increased +3.6 p.p. to 10.1%. The
Q;TSR:egfaramees (11;47'; (1183_; Z'Zf’g - increase is mainly due to the like-for-like revenue growth,
Share of income in reduction in operating costs in leased hotels and exit of
assoc. ©1n @0 09 869 loss making hotels at the end of 2017. In addition, net

© EBITDA 465  30.9 156  50.5 costs for central activities decreased by (6.9m
‘)[/;;:)err:;v;;”sns (231(; (2162";’ ?16;'; 09 © EBIT improved + 24.2m to (22.3m and the EBIT margin
Write-downs (0'2) (10'6) 164 9éo improved +5.2 p.p. to 4.8%, due to the EBITDA

. ' ' ' ' development and 010.4m lower costs for write-downs of

Termination of contracts (2.0) (2.0) (0.0) (0.0) intangible and tangible assets

© EBIT 223 (1.9 24.2 N/A
% over RevenLe ig 0.4) 5.2 pp O Net Income for the period improved + 19.5m to 015.5m
Net financial expenses (0.6) (1.0) 0.4 36.3
Income tax (6.2) (1.1)  (5.1) (454.4)

O Net income 155 (40) 195 N/A RADISSON
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H1 2018 - THE STRONGEST H1 IN THE HISTORY OF THE COMPANY

am H1 H1 Change Change Exits Entries | One-Offs LFL+R LFL+R
2018 2017 ( Gdm) (%) ( a m) ( G m) ( G m) ( am) ( G m) (%)

Revenue 459.9 476.6 (16.7) (3.5) (14.9) (17.5)

EBITDAR 158.3 150.1 8.2 5.5 (6.0) 4.7) 2.2 5.2 11.5 7.7
EBITDA 46.5 30.9 15.6 50.4 (2.6) (0.4) 2.2 5.2 11.2 33.2
EBIT 22.3 (1.9) 24.2 N/A (2.0) (0.4) 2.2 15.6 8.8 69.7

AFX had negative impact of -G14.9m on Revenue and -02.0m on EBIT. Negative FX on EBIT mainly from the fee
business (mainly RUB, GBP and TRY)

A Exits include eight Park Inn leases with negative impact on Revenue of -G13.6m, but positive impact on EBIT of (:2.3m.
The positive impact from these lease exits is offset by exits of managed and franchised hotels, including a non-recurring
termination fee income in 2017 of 41.5m

A Contribution of + 2.2m from new hotels to EBIT with strong profit conversion
A Positive one-offs of + 15.6m is mainly due to lower costs for write-downs of (110.4m

A On a like-for-like basis, including hotels under renovation ( fi L F L ReRanie,is up + 12.6m (+2.8%) vs last year with
very strong conversion to EBIT
RADISSON
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EXCELLENT Q2 2018: LFL+R REVPAR INCREASE OF +8.2%

L/L+R Occupancy s L/L+R Average Room Rate A Reported RevPAR, +1.6% despite the negative impact of FX
L/L+R RevPAR = = ~ Reported RevPar (-3.6%) and the opened and exited hotels (-3.0%)
8,2% A RevPAR LFL+R grew by +8.2% mainly driven by the positive

performance of the Nordics, the World Cup in Russia and the
4, 7%

4,0% 4,3% revenue management initiatives (IDeaS and room types)
w Including the segmentation strategy with the clean-up of low
2,4% ~ profitable business

AN L71,6%
RN 08~ o o7 A Growth via Average Rate (+5.6%) and Occupancy (+1.7 p.p)
2,0% S~ _
6% A All four regions reported RevPAR LFL+R growth over last
year, with the strongest developments in Eastern Europe and
Q217 Q317 Q417 Q118 Q218

the Nordics.

A All 3 months of the quarter showed positive development

NOTE: Like-for-like plus renovations: same hotels in operation plus renovations during
same period last year compared at constant exchange rates

RADISSON
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PERFORMANCE ABOVE COMPETITION

RGI DEVELOPMENT
I YT T

RGI 107.4 107.8
Leased Hotel RGI 1115 110.5
Managed Hotel RGI 104.6 105.3

L-f-L&R Managed & Leased Hotels with 3 Party RGI Data

A Positive RGI development vs. Q2 2017, with 51% of the
hotels improving RGI (82 positive of 161)

A Leased Hotel RGI in line with Q2 2017 and slightly below
last year mainly because of the impact of the renovations in

Stockholm, Frankfurt and Cologne

A Managed RGI above last year, driven by Norway (+7.4%),

META (+3.2%) and EERU (+2.1%)

10

TRIPADVISOR & BOOKING.COM RANKING
I TR T

Booking TOP 10 (% of Hotels) 35% 36%
Booking TOP 30 (% of Hotels) 60% 61%
TripAdvisor TOP 10 (% of Hotels) 55% 49%
TripAdvisor TOP 10 (% of Hotels) 76% 70%

A 36% of our hotels ranked in the Booking TOP10 vs.
35% in Q2 2017 and 61% of hotels in the TOP30 vs
60% last year

A The decrease of the TripAdvisor Top % hotels is due
to the change of the TripAdvisor algorithm to include
apartments properties, thus increasing the number
of competitors

RADISSON
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STRONG PERFORMANCE IN THE NORDICS

NORDICS ROWE

A

T

L/L+R Occupancy mmmmm | /L+R Average Room Rate
L/L+R RevPAR = = =Reported RevPar
10,5%
o /-
RS ,71%
4
T =-a - P4 -
10% T~~~ 7
-4,8%
Q217 Q317 Q417 Q118 Q218

Reported RevPAR was 7.1% above last year due to RevPAR LFL+R
growth, partly offset by negative impact of FX (-3.4%).

RevPAR LFL+R grew by 10.4%.

Norway, with c. 52% of the LFL+R room revenue within the region,
continued to be the growth driver (13.9%) and outperformed the
market, which was at 7.0%. The other two key countries also
reported above market results; Sweden 7.8%, vs. 4.7% for the
market, and Denmark 7.5%, vs. 4.0% for the market.

L/L+R Occupancy s | /L+R Average Room Rate
L/L+R RevPAR = = =Reported RevPar

Q217 Q317 Q417 Q118 Q218

A Reported RevPAR was 0.6% below last year. The RevPAR LFL+R
growth and the positive impact of exits (3.4%) was offset by
negative impact of FX (-1.2%) and openings (-3.2%).

A RevPAR LFL+R grew 0.5%.

A The highest RevPAR LFL+R growth was noted in Italy (11.7%)
and Belgium (10.2%). In the UK, with c. 29% of the LFL+R room
revenue in the region, the RevPAR declined marginally (-0.1%),
impacted by the airport hotels. In Germany, with c. 23% of the
LFL+R room revenue in the region, RevPAR declined 5.4%,

impacted by renovations and the fair cycle.
RADISSON
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EASTERN EUROPE CONTINUES WITH STRONG DEVELOPMENT

EASTERN EUROPE MIDDLE EAST & AFRICA

L/L+R Occupancy
L/L+R RevPAR

s | /L+R Average Room Rate

= = =-Reported RevPar
P 22,6%

Q217 Q317 Q417 Q118 Q218 Q217

L/L+R Occupancy
L/L+R RevPAR

-13,3%
Q317

Q417

-14,3%
Q118

s | /L +R Average Room Rate
= = - Reported RevPar

0,5%

T

PR
< -6,0%

Q22018

A Reported RevPAR was 12.5% above last year.

A RevPAR LFL+R growth and the positive impact of exits (0.5%)
was partly offset by the negative impact of FX (-8.5%) and
openings (-2.1%). RevPAR LFL+R grew 22.6%.

A Russia, our key market in the region with c. 47% of the LFL+R
room revenue, reported exceptional growth (41.2%) with the
World Cup and related events being the key drivers. Turkey
(43.4%) continued to recover from the negative impact of the
terrorist attacks, attempted coup and unrest last year.

12

A Reported RevPAR was 6.0% below last year. The RevPAR LFL+R
growth and the positive impact of exits (5.3%) was offset by the
negative impact of FX (-4.9%) and openings (-6.9%).

A RevPAR LFL+R grew 0.5%

A RevPAR LFL+R per market remain mixed, with recovery in several
key markets (e.g. Tunisia 82.0% and Egypt 24.8%), but challenges
in others (e.g. Saudi Arabia -16.6%, the United Arab Emirates -
7.3% and South Africa -1.7%).

RADISSON
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VERY POSITIVE PERFORMANCE FOR THE LEASE BUSINESS IN Q2

uls5.5M (303. 9 %) | NCREASE I N EBI'T CONTRI BUTI ON
Nordics Revenue ( U NO RoOWE |Intraelim.| Total
ARevenue increased by + 6.4m (+6.6%) due to strong RevPAR
development, partly offset by the strengthening of the Euro. The Q2 2018 103.9 109.4 (0.3) 213.0
positive impact of the timing of Easter is estimated at + 3.8m Q2 2017 97.5 118.7 (0.4) 215.8

AEBIT increased by + 10.1m (+439.1%). In addition to the positive Diff 6.4 9.3) 01 (2.8)
development in revenue, we have successfully contained
operating costs despite the +3.8 p.p. increase in occupancy. EBIT %Diff 6.6 (7.8) 25.0 (1.3)
has also been positively affected by a 00.5m reduction in rent
(incl. 3 leases turning from fixed to variable rent) and by 05.8m
lower costs for write downs
EBI T ([0 mNO RoWE Total

Rest of Western Europe Q2 2018 12.4 8.2 20.6
ARevenue decreased by -(9.3m (-7.8%), mainly due to the exit of Q2 2017 23 28 51

eight leases at the end of 2017 (-47.1m) and the strengthening of )

the Euro Diff 10.1 54 15.5
AEBIT increased by + 6.4m (+192.9%) mainly due to operating %Diff 439.1 192.9 303.9

costs decreasing by 08.1m (-10.9%), a U2.9m reduction in rent,

and Uu3.0m lower costs for write-downs

RADISSON
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POSITIVE DEVELOPMENT FOR THE FEE BUSINESS IN Q2
REVENUES AT CONSTANT EXCHANGE HAVE | NCREASED BY +01.5M ( +
G2.2M (11.5%) .

Rest of Western Europe Revenue ( U NO | RoOWE | EE |MEAO | Total

AFee revenue decreased by -0 0 . 2119%]J while LFL+R Fee

revenue increased by +00.4m (+4. Q22018 33 102 116 65 316
AEBI'T increased by +00.7m (+12.5% Q2 2017 2.1 10.4 11.5 7.0 320 it e

downs of intangible assets Diff 0.2 (0.2) 0.1 (0.5) (0.4)

Eastern Europe %Diff 9.5 (1.9 0.9 (7.1) (1.3)
+0. 9%). The strong RevPAR

—~

AFee revenue increased by +00.1m
LFL+R growth of +22.6% is partly offset by issued credit notes of
ul. Om for fee receivables and th
local currency, fee revenues have increased by 11% vs. LY

AEBI'T increased by +01.1m (+1.1%) Q2 2018 16 63 90 45 214

revenue
_ _ Q2 2017 1.4 5.6 8.9 3.3 19.2
Middle East, Africa & Others _
Diff 0.2 0.7 0.1 1.2 2.2

AFee revenue decreased by -0 0 . 5%1%]j, mainly due to the

EBIT (UMD |ROWE| EE |MEAO |Total |

strengthening of the Euro. In local currency, fee revenue was flat %Diff 143 125 11 364 115
vS. LY
AEBI'T increased by +0G1.2m (+36.4%) due to | ower costs for bad
debts and write-downs of intangible assets
RADISSON
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CASH FLOW AND BALANCE SHEET
CASH FLOW BEFORE WORKI NG CAPI TAL CHANGES | NCREASED BY (18

June YTD 2018 2017 AFree Cash Flow is (3.0m above the same period last
Cash flow before working capital changes 41.7 23.2 year, mainly dug o the |mproyed =EBITDA .Of u15.§m

) _ : and less tax paid. The negative change in working
Change in working capital -8.9 1.1

_ —— capital of 110.0m is mainly a consequence of the
Cash flow from operating activities high amount of operating payables at the end of
Investments -28.9 -23.4 2017, which have been settled in January

Free Cash Flow 3.9 M  AThe increase of investments of (5.5m reflects the
Increased capex spend in the lease portfolio

ANet cash position is negative (-028.2m) at the end of

, Jun 30, Dec 31, _ ) .
| n Mu 2018 2017 the period. Used credit facilities of 032.4m and
Prizeotel loan of 18.8m is partly offset by 113.0m in

Total assets 536.6 513.4 cash and cash equivalents
Net working capital -45.4 -48.6
Net cash (net debt) -28.2 -31.7
Equity 271.6 253.7

RADISSON
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EXECUTING ON OUR RE-DEFINED STRATEGY WITH 21 HOTELS SIGNED

SIGNINGS Q2 2018 Q2 2017 YTD 2018 YTD 2017
Hotels 10 4 21 12
Rooms 1,268 1,666 3,306 4,844

Expansion in key gateway destinations including Prague, Moscow
and Oslo

Executing our asset-right strategy: 2 leases signed for strategic
projects

A
A
A Growing our new brands with 1 Radisson Collection and 2 Radisson
A

Radisson Blu Hotel, Prague, Radisson Hotel and Apartments hotels signed

Czech Republic Abidjan Plateau, Ivory Coast

Continuing our expansion in emerging markets: 5 new hotels in
continental Africa

OPENINGS Q2 2018 Q2 2017 YTD 2018 YTD 2017
Hotels 2 8 11 13
Rooms 271 1,397 1,966 2,322

A New flagship hotel in Western Europe: Radisson RED Hotel Glasgow
A 15t RED in the United Kingdom and the 3 in EMEA
A Addition of a new Park Inn by Radisson in Istanbul Odayeri, Turkey

A Openings behind in the quarter but in line with last year YTD i

Radisson RED Hotel Park Inn by Radisson, Istanbul positive outlook for the rest of the year RADISSON
Glasgow, United Kingdom Odayeri, Turkey HOSPITALITY




2018-H1

NEW OPENINGS

11 HOTELS

1,966 ROOMS

20187 Q2

NEW OPENINGS

2 HOTELS

2/1 ROOMS

21 HOTELS

3,306 ROOMS

NEW SIGNINGS

11 HOTELS

1,966 ROOMS

NEW SIGNINGS

RADISSON
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Radisson Blu Resort Fiji Denarau Island, Fiji

vl/‘

x RADISSON

HOTEL GROUP™



TRAVEL & TOURISM REMAINS ONE OF THE FASTEST GROWING ECONOMIC SECTORS
INDUSTRY FUNDAMENTALS INTACT WITH GROWING NUMBERS OF INTERNATIONAL TOURIST ARRIVALS

r (E) 2=

International arrivals up 6.2% in Travel & Tourism contribution to 4th argest Industry represents 3.8% of total
January 7 April 2018 (from a global GDP is 10.4% Global industry and the largest global employment
total of 1,322 millionin 2017) commercial service sector industry

. Asia and Europe led the growth Outlook for May T August period
Europe, the Middle East, and at start of 2018 is one of the most optimistic in a

Africa the most positive about the
first four months of 2018

decade

19 Source: UNWTO World Tourism Barometer (June 2018), WTTC T&T Economic Impact 2018



INTRODUCING RADISSON HOTEL GROUP

WE ARE A LEADING INTERNATIONAL HOTEL PLAYER WITH
1,400+ HOTELS, 225,500+ ROOMS IN OPERATION & UNDER DEVELOPMENT

1 1'[h
I Largest hotel company

in the world
1,150+ 280+
HOTELS IN HOTELS UNDER
OPERATION DEVELOPMENT 94
COUNTRIES

NATIONALITIES

155
& 17600+ T

ROOMS UNDER

@~ o0

OPERATION ’

DEVELOPMENT

m

100,000+

COLLEAGUES

20
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A STRATEGIC PARTNERSHIP

WE ARE A LEADING INTERNATIONAL HOTEL PLAYER WITH MORE THAN 1,400 HOTELS, OPERATING IN
MORE THAN 114 COUNTRIES

RADISSON HOSPITALITY AB
RADISSON HOSPITALITY INC.

A Separate entity i publicly listed in Stockholm

A Brand Owner RADISSO N A Master Franchise Agreement for Radisson Blu,
- C

A Owner of distribution platform / reservation system Radisson, Park Inn by Radisson, Radisson RED

A Operation of hotels under above brands in HOTEL GROUP" and Radisson Collection in EMEA
Americas and Asia Pacific A 49% stakeholder in prizeotel (Prize Holding
GmbH)

RADISSON

HOSPITALITY
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